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Prince wanted to party like it was 1999, but at the turn of the millennium, Georgetown was in real decline. Retailers
were leaving, restaurants weren't opening, the streets and sidewalks were dirty and in disrepair, there was a serious
parking and transportation problem, and the city was unable to provide the services to maintain and manage its
commercial districts.

And then came BIDs.

The Georgetown Business Improvement District was founded in 1999, and as we celebrated our 25th anniversary in
FY24, we were reminded why we were created and how far we've come.

Leasing activity continued to soar during the 12-month period ending in September 2024, with a total of 44 busi-
ness openings that included retail heavy hitters such as Clare V., SKIMS, and Catbird, and a diverse array of new
and critically acclaimed restaurants. Barnes & Noble returned to Georgetown after a 13-year absence (disproving
the notion that you can’t go home again), and Stephen Starr and Nancy Silverton’s highly anticipated restaurant,
Osteria Mozza, continued to receive incredible media coverage when it opened in late fall.

Pedestrian counts mirrored this momentum, as Georgetown welcomed 13 million visitors to our commercial
district — the most since 2019. Event attendance also surpassed recent years, as the 21st annual Georgetown French
Market drew nearly 31,000 attendees to Georgetown — a 30% increase over 2023. In addition to perennial favorites
like French Market and GLOW, our first Féte de la Musique — World Music Day brought new visitors to George-
town and enlivened the streets with live music and culture.

As we welcomed new businesses and development projects to Georgetown, safety and security initiatives were top
of mind. In the spring we hired our first Community Safety Coordinator, Charles Young, a former police officer, de-
tective and small business owner, and received a Public Safety Grant through the Safe Commercial Corridors Bill
- championed by Ward 2 Councilmember Brooke Pinto - that will enable us to expand our camera coverage
in Georgetown and enhance public safety communication between BID members.

Our streets should not only be safe, but dynamic. Throughout the year, the BID worked with community partners
to improve Georgetown’s sidewalk extensions and streateries, and hired a consultant team to design safe and more
aesthetically pleasing permanent sidewalks that are in keeping with Georgetown’s beauty.

Georgetown is thriving, yet it is not without its challenges and opportunities. As we look to the future, our priorities
include working with community partners to expanded funding for arts and cultural events and programs, con-
necting Georgetown to Metro and replacing the Circulator service with fast, reliable transportation options to help
people get to and from the neighborhood, getting office tenants back into the market, finishing the current phase

of C&O Canal renovations, expanding safe and affordable bike and scooter infrastructure, improving public safety,
and doing it all while maintaining our public spaces and plazas.

Much of this work will be carried forward by the next generation of leadership, as the Georgetown BID prepares to

welcome its new CEO in spring 2025. The one thing that will not change is our shared commitment to Georgetown.
We're incredibly optimistic about the future and look forward to the next 25 years.

/%rnlieb

President & CEO, FY2012-24

Sincerely,

Terese Wilson
BID Board Chair
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ABOUT THE GEORGETOWN BID

The Georgetown Business Improvement District
is a publicly chartered, private nonprofit organi-
zation dedicated to protecting and enhancing the
accessibility, attractiveness and overall appeal of
Georgetown’s commercial district.

Established in 1999 by its property owners and merchants, and registered by
Mayor’s order under the District of Columbia Business Improvement District
Act, the Georgetown BID membership includes more than 1,000 commercial
property owners and tenants in the BID boundaries.

Governed by a Board of Directors elected by its membership, the BID is
proud of the role it has played in the ongoing evolution of Georgetown as an
exceptional office, shopping, dining and visitor destination. From marketing
and special events, to transportation, economic development, placemaking,
and streetscape improvements, the Georgetown BID contributes to the vital-
ity and quality of life in Georgetown. For more information, visit the BID’s
official website for Georgetown, www.georgetowndc.com.
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FY24 EDITION
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FY2024 ACCOMPLISHMENTS

STREETSCAPE & STREET SERVICES

Neither snow nor rain nor heat keeps
the postal service from completing
their rounds, and the same can be

said for our Clean Team.

This dedicated crew of 25 full- and part-time team members are on the street
every day of the year except Thanksgiving and Christmas, ensuring George-

town is welcoming, clean and safe.

Removed 1.7 million+ pounds of trash and litter
from 175 trash bins and removed or covered
more than 8,000 graffiti tags and stickers.

Completed 337 brick repair or replacement jobs
and installed or repaired 22 bike racks through
DDOT’s Reimbursable Maintenance Agreement.

Hired first full-time Public Safety Coordi-
nator, former Police Officer and Detective
Charles Young.

Maintained 305 flower baskets and installed 200
holiday wreaths on light poles and nearly 7 miles
of LED holiday lights throughout Georgetown.

Extended our Cooperative Agreement with the

National Park Service to provide services along a
six-mile stretch of the C&O Canal.

10 GEORGETOWN BID

Administered rodent abatement programs with
tools such as Burrow RX monoxide, additional
“rat-proof” trash cans, and canines. Inspected
and treated 2,000+ rodent burrows, eliminating a
remarkable number of rodents.

Partnered with Georgetown Ministry Center’s
Homeless Outreach Team, who interacted with
nearly 1,700 homeless individuals and provided
1,500 services.

Monitored and maintained 30+ sidewalk exten-
sions and streateries.

1.7 Million +

Pounds of trash and
litter removed from 175
trash bins

8,000

Graffiti tags and
stickers removed or
covered

337

Brick repair or
replacement jobs
completed

@g)
2,000+

Rodent burrows
inspected and treated

305 200

flower baskets holiday wreaths
maintained installed on light
poles

7 Miles
of LED holiday lights
installed throughout

Georgetown
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FY2024 ACCOMPLISHMENTS

PLANNING, PLACEMAKING & ECONOMIC DEVELOPMENT

While we can’t take all the credit for
bringing your favorite new restaurant
or retail store to Georgetown, we’ll

take some of it.

Our Planning, Placemaking, and Economic Development team helps ensure
Georgetown is the most enticing place in DC, from its vibrant public spaces

to its thriving businesses.

Economic Development

Welcomed 44 new businesses to the neigh-
borhood and supported with permitting and
business openings.

Collected, analyzed and disseminated economic and
demographic information and custom reporting
to brokers, property owners, and prospective
tenants to help with leasing.

Hosted periodic BID and community meetings
to collaboratively address neighborhood needs
and commercial real estate challenges.

Launched a quarterly newsletter summarizing

market trends and neighborhood updates geared
toward the commercial real estate industry.

12 GEORGETOWN BID

Placemaking

Advanced the K Street Gateway sign permit into
the final phase of design review with anticipated
installation in 2025.

Permitted and executed repainting of the seven
historic call boxes remaining along our main
streets.

Assisted Georgetown Heritage with construction
management of the C&O Canal Lock 4 boat access
ramps and permitting and installation of additional
security measures.

Maintained public furnishings in eight public
plazas around Georgetown.

Oversaw another phase of the tree box improvements
and updated masterplan for future improvements
to bring every tree box in the BID up to a mini-
mum standard.

FY2024 ACCOMPLISHMENTS

PLANNING, PLACEMAKING & ECONOMIC DEVELOPMENT

Sidewalk Extensions & Streateries

Managed and maintained 2,400 linear feet of sidewalk
extensions, streateries, extended bus stops, and bike and
scooter parking space, enabling 30 restaurants to operate
outdoors on M Street and Wisconsin Avenue.

Achieved a 50% reduction in traffic crashes on M Street
and Wisconsin Avenue from 2019 to 2024, during the
time of the streateries and sidewalk extensions.

Brought on a consultant team to develop permittable
design alternatives for the sidewalk extensions, streateries,
and bus stop extensions. The new design solution will
remove the jersey barriers and deck materials and replace
them with more permanent, durable, and long-lasting
materials that complement the historical context of the
neighborhood.

Added 7 bus stop benches on sidewalk and bus stop exten-
sions, creating an improved environment for transit riders.

2,400

linear feet of sidewalk extensions,
streateries, extended bus stops,
and bike and scooter parking space
managed and maintained

50%

reduction in
traffic crashes
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FY2024 ACCOMPLISHMENTS

TRANSPORTATION

Whether it’s on two legs, four wheels, or
something in between, it’s our job to make sure
you can move through Georgetown as safely
and efficiently as possible. All the more time for

shopping and dining!

Completed the 15-month Georgetown Transpor-
tation Access & Circulation Study that laid out
short- and long-term transportation improve-
ments for the entire Georgetown neighborhood
and organized community engagement, led
stakeholder meetings, and hosted site visits.

Advocated for improved transit connections in
light of the elimination of the Circulator bus and
WMATA’s newly established Better Bus Network.

Worked with Virginia Tech’s industrial design
program to design a viable scooter parking dock
to eliminate sidewalk clutter and organize micro-
mobility devices in Georgetown.

14  GEORGETOWN BID

Coordinated with DDOT to improve and mod-
ernize Capital Bikeshare Stations, supporting
the 303,000+ riders who either started or ended
their rides in Georgetown.

Worked with NPS to permit and install two K
Street exit signs off Rock Creek Parkway direct-
ing visitors to Georgetown.

Virginia Tech Industrial Design Studio’s
scooter rack design concept.

Pilot launch FY2025

ANNUAL REPORT 15



FY2024 ACCOMPLISHMENTS

MARKETING, EVENTS & COMMUNICATIONS

Pop-up events, reels, earned media,
influencer take-overs...we’re in charge of
all the things that keep Georgetown top
of mind in an ever-changing marketing
world, encouraging visitors to shop, dine

and stay awhile.

Continued to evolve visitor marketing campaign
to bring local and regional visitors to George-
town through both event and brand advertising.
Channels included radio, social media, YouTube,
streaming audio and video, and Google’s paid
search and display ad network, for a total of
nearly 10 million total impressions.

Hosted 21st annual Georgetown French Market
with a record 50 BID members participating,
drawing nearly 31,000 attendees (a 30% increase
over 2023) and the 9th edition of Georgetown
GLOW, which brought an additional 1,000
people nightly to Georgetown and an 8%
increase in December visitor counts.

Piloted Georgetown’s first ever Féte de la Mu-
sique - World Music Day in June in partnership
with the Embassy of France, with 30 outdoor and
indoor locations hosting over 40 musical acts.
The event saw a 30% increase in visitors over
Fridays in June 2023.

16 GEORGETOWN BID

Saw total audience across social media platforms
grow to over 131,000 followers, with a nearly 30%
increase in LinkedIn followers.

Garnered over $7 million in ad value equivalency
for earned media (events coverage).

Partnered with Dancing on the Waterfront for the
second summer to bring their free weekly outdoor
dance class to Georgetown Waterfront Park —
expanding it from a 3-night to 10-night series and
adding new dance genres. Visitor counts were up
16% along the waterfront.

31,000

attendees at the 21st
annual Georgetown
French Market

42,400

additional visitors
broughtin by
Georgetown GLOW

Inaugural Féte
de la Musique
music event!

30 40+

locations musical acts

10-week suqpmerdance
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Interpreting and promoting Georgetown’s history,
recreation, and culture through community-
supported education.

Even with the C&O Canal drained for the entirety of 2024 due to rehabilitation work, Georgetown
Heritage continued to work to enliven and activate the canal with events and programs. A new
walking tour program was introduced, telling the stories of Industry and Innovation along the canal.
Tour attendees also got a chance to board the drydocked canal boat via a new temporary access ramp
constructed by Georgetown Heritage.

The National Park Service’s Locks & Walls project kicked oft, addressing critical deferred mainte-
nance of canal infrastructure, and is slated to continue until early 2026.

In 2025 school visits, walking tours, volunteer opportunities and onsite events will continue to keep
the community engaged in Georgetown Heritage’s mission and future boat seasons. Visit
georgetownheritage.org to learn more.

18 GEORGETOWN BID

NEW BID MEMBERS

Georgetown welcomed 44 businesses to the com-
mercial district in FY24 - from a British folding-bike
brand to a Thai restaurant serving elevated comfort
dishes from the chef’s childhood in Bangkok, and
Kim Kardashian’s shapewear line.

7th Street Burger Emissary Georgetown La Bonne Vache
Afghania Frame Love Weld Jewelry
Argent Gallery 16Ten M.M.LaFleur
Away Georgetown Pantry MANSE

Baker’s Daughter Glowbar Meo Maison
Brompton Bikes Gold’s Gym Molteni&C
Cabada Contemporary Grace Street Coffee New Balance
Catbird Greco Olfactory
Christopher Boutlier Interiors Grown Brillance Outerknown
Clare V. Gtown Sushi & Poke Poliform
Definition Studio Ice Cream Jubilee Rails

Rimtang

River Club
Sézane

SKIMS
Smoothie King
Spot of Tea
Tatte

Tilla Hair Design
Vuori

Wingo’s
Zadig&Voltaire
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BOARD OF DIRECTORS

OFFICERS & EXECUTIVE
COMMITTEE

Terese Wilson
LSM Architects
Chair

Aba Kwawu
TAA Public Relations
Vice Chair

Greg Casten

Tony & Joe’s Seafood
Place/ProFish
Treasurer

Paul Monsees
Foley & Lardner

Secretary

John Hays
The Phoenix

Richard Levy
The Levy Group

20 GEORGETOWN BID

BOARD MEMBERS

Beth Aberg
Random Harvest

Ahmad Ashqgar
Falafel Inc

Adisa Bakari
The Sports &
Entertainment Group

Bruce Baschuk
J Street Companies

Marc Bromley
Four Seasons Hotel

lan Callender
Suite Nation

Susan Calloway
Calloway Fine
Art & Consulting

Michael Gibeau
MRP Realty

Ezra Glass
Basil Street
Management

Anthony Lanier
Eastbanc

Ana Claudia Lopez
Olivia Macaron

Chris Martin
Martin-Diamond
Properties

Meghan Ogilvie
Dog Tag Bakery

Nayan Patel
The Georgetown Inn

Stacey Price
Shop Made in DC

Ifat Pridan
LiLi The First

Michael Savage
U.S. Trust / Bank of
America

Bill Verno
RB Properties

Mike Weaver
W.T. Weaver & Sons

Morgan Williams
Georgetown
Piano Bar

Mark Witschorik
Jamestown

APPOINTED

Cecilia Browning
House of Sweden

lesha Holly
Eurobronze Sunless
Studio / Georgetown
Main Street

Mimsy Lindner
ANC 2E

Paul Williams
Citizens Association of
Georgetown

Regina Knox Woods
Georgetown University
Hospital

Thank you to Susan
Calloway, lan Callender,
Melanie Hayes, Aba Kwawu,
Nayan Patel, and Michael
Savage who retired from the
Board in FY24.

GEORGETOWN BID TEAM

Joe Sternlieb
CEO and President

Nancy Miyahira
Vice President, Marketing

Michael Summey
Chief Financial Officer

John Wiebenson
Vice President, Operations

Faith Broderick
Economic Development Director

CLEAN TEAM ALL STARS

FifteenYears
of Service

Congratulations to Eugene
Brown—fondly known to everyone

as “Mr. Brown”— (pictured left with
team member Chuck Evans), who
celebrated 15 years of service as a
dedicated member of our Clean
Team. He is the longest-tenured
person in his role and is a quiet but
steady and extremely hardworking
presence in Georgetown. (Fun fact:
He’s also quite the dancer!)

Louisa Nanan
Executive Assistant & Social
Media Coordinator

Greg Billing
Transportation Director

Debbie Young
Events Director Jorge Rochac

Sanitation Resources Manager
Lauren Boston
Communications Director Charles Young

Community Safety Coordinator
Nat Cannon, PLA
Placemaking Director Eugene Abbott

Canal Team Ambassador
Matt Millage

Director of Public Space Operations

Clean Team
Member
of the Year

Eugene Abbott (pictured

second from right with

Mayor Muriel Bowser,

receiving his award) has

been a member of the Clean Team since 2023 and quickly stood
out for his work, transitioning to the Canal Team in 2024. He

is reliable, friendly, and always willing to go above and beyond.
Thank you for all you do to make us look great, Eugene!
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FINANCIALS

Statement of Financial Position
projected actual
ASSETS FY2024 FY2023
Current Assets Cash and Equivalents 1,541,771 3,053,372
Investments 5,024,210 1,566,495
Accounts Receivable 104,131 144,852
Deposits in Escrow 144,413 250,249
Prepaid Expenses 81,164 61,676
Other Current Assets 26,158 63,822
Net Current Assets 6,921,847 5,140,466
Fixed Assets Office Furniture and Equipment 75,653 69,054
Project Fixtures and Equipment 2,344,302 2,311,802
Leasehold Improvements 124,660 124,660
Capitzalized Website Costs 95,062 95,062
Less Accumulated Depreciation and Amortization (1,584,915) (1,426,958)
Net Fixed Assets 1,054,762 1,173,620
Other Assets Right-of-Use Assets 36,083 -
Total Assets 8,012,692 6,314,086
LIABILITIES & NET ASSETS
Liabilities Accounts Payable 583,909 385,291
Accrued Vacation 50,474 50,474
Deferred BID Tax Assessments Held in Escrow 144,413 250,249
Deferred Income 1,388,142 2,341,866
Deferred Rent Credits 7432 7432
Loan Payable (PPP) - -
Operating Lease Liability 37,743 -
Total Liabilities 2,212,113 3,035,312
Restricted 2,736,120 -
Net Assets Unrestricted and Board Designated 3,064,459 3,278,774
Total Net Assets 5,800,579 3,278,774
Total Liabilities and Net Assets 8,012,692 6,314,086
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FINANCIALS

Statement of Activities

projected actual
INCOME FY2024 FY2023
BID Tax Revenues (net) 4,759,828 4,928,766
Investment Income 30,208 8,488
Events and Other Income 545,529 282,149
Total Revenues 5,335,565 5,219,403

EXPENSES

Programs Street Services 1,848,387 1,707,885
General BID 1,075,757 829,477
Marketing 819,693 1,045,740
Streetscape 604,288 591,539
Destination Management 285,662 466,331
Transportation 209,316 262,316
Placemaking 189,928 191,346
Economic Development 165,873 148,380
Public Safety and Health 43,245 42,271
Total Programs 5,242,149 5,285,285
Other Administration and Fundraising 155,373 41,341
Total Revenues 5,397,522 5,696,626
Change in Net Assets (61,957) (477,223)
Net Assets, Beggining of Year 3,135,993 3,613,216
Net Assets, End of Year 3,074,036 3,135,993
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FINANCIALS
FY2025 Budget

projected actual
INCOME FY2025 FY2024
BID Tax Revenue 3,684,300 4,894,800
Other Revenue 936,100 382,100
Total Income 4,620,400 5,276,900
EXPENSES
Street Services 1,815,900 1,976,100
Administrative 717,500 702,800
Marketing 599,300 897,900
Streetscape 447,700 635,000
Public Safety 377,100 42,00
Destination Management 182,700 289,900
Economic Development 182,400 189,600
Placemaking 165,000 208,000
Homeless Services 115,100 95,600
Transportation 96,400 223,000
Total Expenses 4,699,100 5,260,000
Net Operating Income (78,700) 16,900
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