
SPONSORSHIP OPPORTUNITIES



Saturday, October 9, 2010

11am to 4pm

Georgetownôs signature and largest 

annual event, with 12,000+ in 

attendance

Benefiting Georgetown Ministry 

Centerôs homeless rehabilitation 

programs

Comprehensive media campaign 

viewed by 1.2+ million people

Featuring over 25 premier Georgetown 

restaurants 

Wine Pavilion featuring white and red 

wine tastings from regionally 

recognized cellars and distributors

Mass medium event media coverage 

including network television, radio and 

print exposure

event details



event details

2009 MEDIA PARTNERS
Washington City Paper

Washingtonian Magazine

2009 SPONSORS
Martens Volvo & Volkswagon

The Natural Dentist

DrinkMore Water

City Sightseeing Double Decker Tours

Bank of Georgetown

PNC Bank

Driven-Inc

Taste of India Spices and Sauces

M&T Bank

Foley & Lardner, LLC

2009 PRESS COVERAGE
Washingtonian

Washington Post

Brightest Young Things

Washington Examiner

Washington City Paper

DailyCandy

Washington Business Journal

The Current Newspapers

The Georgetowner

CityShopGirl

ListAreYouOnit.com

Fox 5, WUSA/CBS and NBC

Metrocurean

Amtrakôs Arrive magazine

Dcist.com

Washington Flyer

WTOP Radio

AREA DEMOGRAPHICS:
Georgetown Area (3 mile radius)

294,932 population

Average HH Income $99,994

Washington Metropolitan Area

5.8 million population

Average HH Income $74,000



sponsorship opportunities

major sponsor level:  $5,000

EVENT PRIVILEGES

Á10ô x 10ô event booth & banner at booth

Á Added opportunity for a strolling 

representative to distribute collateral materials 

at the event

Á Five (5) Sponsor/VIP Badges and Ticket  

Packages ïpackage includes  VIP Badges 

highlighting VIP.  Each VIP receives 10 

tasting tickets and 4 wine tastings.

PRE AND/OR POST EVENT 

MARKETING EXPOSURE                        

Á Featured sponsor and 50-word blurb in 

BIDness e- blast to more than 4,500 exclusive 

Georgetown BID subscribers (includes 

Georgetown residents). Only one featured 

sponsor per newsletter.

Á Inclusion on TasteofGeorgetown.com ïlogo 

and link

LOGO PLACEMENT

Á 15,000 event programs

Á 75 event posters in participating restaurants 

and event partners

Á 10,000 postcards placed throughout 

Georgetown

Á Event advertisements (in print and online) 

with media partners and GeorgetownDC.com

Á Event advertisements on the Circulator bus 

system reaching over 100,000 riders

Á Event staff t-shirts



sponsorship opportunities

stage & music sponsor:  $7,500

EVENT PRIVILEGES

ÁFeatured ñStage & Music Sponsorò 

recognition banner hung over music stage

ÁTwo live on-stage promotional mentions

ÁThree (3) additional Sponsor/VIP Badges and 

Ticket 

Packages (total = 8)

PRE AND/OR POST EVENT 

MARKETING EXPOSURE                        

ÁAdditional featured sponsor and custom 50-

word  blurb in BIDness e-blast to more than 

4,500 exclusive Georgetown BID subscribers 

(includes Georgetown residents). Only one 

featured sponsor per newsletter.

Á Sponsor recognition in press releases

LOGO PLACEMENT

ÁFeatured logo placement as ñStage & Music 

Sponsorò  in 15,000  event programs

All event privileges and benefits as the 

major level, plus the following additional 

benefits:



sponsorship opportunities

premier level: $10,000

EXCLUSIVE RIGHTS

Á Category exclusivity

Á First right of refusal of sponsorship for 

2011 Taste of Georgetown

EVENT PRIVILEGES

Á Two live on-stage promotional mentions  

Á Five (5) additional Sponsor/VIP Badges 

and Ticket Packages (total = 10)

PRE AND/OR POST EVENT 

MARKETING EXPOSURE                        

Á Additional featured sponsor and custom 

50-word blurb in BIDness e-blast to more 

than 4,500 exclusive Georgetown BID 

subscribers (includes Georgetown  

residents). Only one featured sponsor 

per newsletter.

Á Sponsor recognition in press releases

LOGO PLACEMENT

Á Featured logo placement as ñPremier 

Sponsorò in 15,000  event programs

All event privileges and benefits as the 

major level, plus the following additional 

benefits:



sponsorship contact:
Debbie Young, Marketing Manager, Georgetown BID

dyoung@georgetowndc.com  *  202.298.9222 x204


